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BIG IDEAS IN TECHNOLOGY LEADERSHIP

Sync is a magazine for tech executives who believe that the success of technology itself depends on the strength and
OUR PROCESS insight of technology leadership. In the pages of Sync, you'll find compelling stories from tech executives about how
they're harnessing the power and potential of the digital revolution to grow their teams, their companies, and their
careers.

OUR NETWORK

Launched in 2015, Sync captures the ideas, passions, and personalities of executives who are actively shaping the role
of technology in the business. Our aim is to build a network and help connect executives, across a diverse array of
SPONSORSHIP & industries, in the technology leadership space.

SALES MODELS

IMPACT

READERSHIP

AD RATES & SPECS

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION THE EXECUTIVE POSITIONING SYSTEM

Regardless of title or function, all business leaders are driven by a similar set of priorities when it comes to growing
their companies, cultivating great teams, building their own expertise, and serving a larger mission that gives meaning
to their professional work.

OUR NETWORK The Executive Positioning System is our framework for creating purpose-driven content. We map your leadership
priorities across five dimensions to ensure your content drives meaningful impact.

SPONSORSHIP &

SALES MODELS I A
i i 1. COMPANY ADVANCEMENT
1y e Differentiate your business from competitors and humanize your organizationg’s brand.
IMPACT L i
READERSHIP & 2. TEAM & TALENT
8'_8 Attract, motivate, and retain great talent and enhance your employer brand.
AD RATES & SPECS
1 1
) )
(o] 3. AUTHENTIC LEADERSHIP
X o Raise your profile in your industry to advance your career.
a0
°'O‘° 4. BUSINESS EXPERTISE
Q Showcase your thought leadership and educate your peers.

5. COMMUNITY IMPACT
Activate communities and bring awareness to a cause or mission.

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION OUR ELITE NETWORK OF INFLUENCERS

We partner with leaders spanning every industry of the Global 500 to unlock the unique stories that differentiate them
OUR PROCESS from their peers. Some of our notable features are Warner Bros, Google, Ford, CSC, Rackspace, Bank of New York
Mellon, St. Jude Children’s Research Hospital, CompTIA, MLB, Cox Automotive, Comcast, Southwest Airlines, Red Hat,
Microsoft, Carnival, and Aflac.

MEET OUR CLIENTS
SPONSORSHIP &
SALES MODELS

IMPACT

READERSHIP

AD RATES & SPECS

MARCY KLEVORN TODD THIBODEAUX JENNIFER PAINE
Clo CEO SR. DIRECTOR, TECHNOLOGY
FORD MOTOR COMPANY COMPTIA SOUTHWEST AIRLINES

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION WHAT OUR CLIENTS ARE SAYING

e \\le normally see things that

' are really thin from a content
perspective. Not Sync-you got

it right away, you were very
thoughtful about what we were
trying to do, and everybody
seemed to be on the same page,
moving in the same direction.”

OUR PROCESS

SPONSORSHIP &
SALES MODELS

IMPACT GREG MILLER
CEO
CROSSCOM
READERSHIP
AD RATES & SPECS
MEET OUR ADVERTISERS
% lllllllll -
accenture Deloitte.

CiIsCoO.

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION

OUR PROCESS

OUR NETWORK

IMPACT

READERSHIP

AD RATES & SPECS

6
OUR COBRANDED CONTENT MODEL
Cobranding is a form of sponsorship that showcases the key partnerships that drive progress in today’s modern
business landscape. With this approach, we invite an executives’ business partners and external service providers to
be part of the story and contribute through select media opportunities.
We work hand-in-hand with our executives, their marketing and PR teams, and their network of external business
partners to secure sponsorship for each article. This helps us create the strongest content for our audience, and it
increases the credibility and reach of each article.
Many companies also see the value of investing in their own executive’s article through self-sponsorship, either
alongside their business partners or with exclusive branding and distribution.
EXAMPLE: QUALYS' FEATURE
Philippe
= Courtot Unifies
g Security
© Servicesat
g Qualys
QUALYS AD

Our feature on Phillippe

N

Courtot, Qualys’ chairman
& CEO, was supported by
the organization.

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION CASE STUDY:

PATTY HATTER

ClIO AND GENERAL MANAGER OF SERVICES
INTEL SECURITY

OUR PROCESS

OUR NETWORK Patty Hatter was looking to showcase the turnaround of
the IT operations team at McAfee and to position herself
as an innovative leader in front of an audience of senior
SPONSORSHIP & executives.
SALES MODELS
We featured the turnaround in Profile magazine,
highlighting how the work made dramatically increased
employee engagement and set a new vision for the
department. Following publication, Patty was interested
in positioning her expertise to an audience of tech
READERSHIP executives, so we featured her insights in Sync magazine,

and subsequently had her return as the magazine’s first
guest editor.

AD RATES & SPECS

In the time since the first article was published, Patty
has received three industry-specific awards and was

a finalist for Global Leader of the Year by Information
Age’s Women in IT Awards in 2017. Her team expressed
confidence that this increased recognition was directly
connected to her features in Profile and Sync.

Purposes: Authentic Leadership, Business Expertise

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM



profilemagazine.com/2014/mcafee/
sync-magazine.com/2015/intel-security/
sync-magazine.com/2016/patty-hatter-is-improving-your-digital-experience/
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OUR MISSION SYNC READERSHIP

Sync is a magazine for tech executives who believe that leadership in the technology space dictates the success
OUR PROCESS of technology itself. Through our print magazine and digital editions, we strive to capture the ideas, passions, and
personalities leading the digital revolution.

OUR NETWORK From in-house IT leaders piloting new cloud environments to intrepid founders building the technology of tomorrow,
Sync’s audience is defining technology’s place and potential in the modern enterprise.

SPONSORSHIP &

SALES MODELS READERSHIP DEMOGRAPHICS // TOTAL READERSHIP: 35,000

IMPACT $890M $400K-$5M

THE AVERAGE COMPANY NET WORTH AVERAGE SPEND OUTSOURCING BUDGET

74 % 77%

FORTUNE 1000 EXECUTIVES PERCENT OF ACTIVE SOCIAL MEDIA USERS
AD RATES & SPECS 9,000-11,000 33-65

AVERAGE NUMBER OF EMPLOYEES AGE

WEBSITE

88% 10%

UNIQUE VISITORS MOBILE VISITORS

90%

DESKTOP VISITORS

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION

OUR PROCESS

OUR NETWORK

SPONSORSHIP &
SALES MODELS

IMPACT

AD RATES & SPECS

DEMOGRAPHICS

EXECUTIVE TITLES

clo

CEO/PRESIDENT/FOUNDER

cso/ciso

CTO/CHIEF DIGITAL OFFICER/CHIEF DATA OFFICER

EXECUTIVE DIRECTOR/MANAGING DIRECTOR

OTHER TECH VP/EVP

0% 10% 20% 30% 40%

REGION

PACIFIC & ROCKY MOUNTAIN

MIDWEST

NORTHEAST

0% 10% 20% 30% 40%

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION

OUR PROCESS

OUR NETWORK

SPONSORSHIP &
SALES MODELS

IMPACT

AD RATES & SPECS

DEMOGRAPHIC BREAKDOWN

ﬂ °
o

INDUSTRIES

BUSINESS AND PROFESSIONAL SERVICES

HEALTHCARE

FINANCIAL SERVICES

INFORMATION TECHNOLOGY SERVICES

LEGAL SERVICES

INSURANCE

EDUCATION

TECHNOLOGY/SOFTWARE DESIGN/DEVELOPMENT/DISTRIBUTION

COMPUTER AND DATA PROCESSING

CONSULTING

ENTERTAINMENT

GOVERNMENT

0% 3% 6% 9% 12% 15%

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION

OUR PROCESS

OUR NETWORK

SPONSORSHIP &
SALES MODELS

IMPACT

READERSHIP

CONTENT

TYPE RATE
ONLINE ARTICLE $6,000
PHOTOSHOOT $3,000

HOMEPAGE ENGAGEMENT

TYPE RATE

HOMEPAGE SLIDER PLACEMENT $8,000
(3 MONTHS) Includes Photoshoot

HOMEPAGE CONTENT $5,000
PLACEMENT (3 MONTHS)

HOMEPAGE WEBSITE BANNER $4,500
ADVERTISEMENT (3 MONTHS)

(Discounts provided to referred partners)

11

IN-ARTICLE ADD-ONS

TYPE RATE
EMBEDDED LINK $1,500
EMBEDDED VIDEO $3,000

WEBSITE BANNER ADVERTISEMENT $3,500

EDITORIAL SIDE NOTE (100 WORDS) $3,000

E-NEWSLETTER ENGAGEMENT

TYPE RATE

E-NEWSLETTER CONTENT $3,000
PLACEMENT (1 MONTH)

E-NEWSLETTER ADVERTISEMENT $3,500
(1 MONTH)

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM
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OUR MISSION

OUR PROCESS

OUR NETWORK

SPONSORSHIP &
SALES MODELS

IMPACT

READERSHIP

12

DIGCITAL SIZES

TYPE SIZE

WEBSITE BANNER ADVERTISEMENT 250 X 250 PX

Website Banner Advertisements appear alongside the feature article posted on sync-magazine.com. Website Banner
Advertisements must be designed in a square format and saved as a .jpeg, .png, or .gif. Maximum file size is 150 KB.

E-NEWSLETTER ADVERTISEMENT 600 X 200 PX

E-Newsletter Advertisements appear alongside the monthly E-Newsletter sent to Sync subscribers. E-Newsletter
Advertisements must be designed in a horizontal format and saved as a .jpeg, .png, or .gif. Maximum file size is 150 KB.

HOMEPACGE WEBSITE BANNER AVERTISEMENT 970 X 90 PX / 468 X 60 PX / 234 X 60 PX

Homepage Website Banner Advertisements appear on the homepage at sync-magazine.com. They are responsive based
on the platform opened (desktop, tablet or mobile) which requires that all three sizes listed be provided. Homepage
Website Banner Advertisements must be designed in a horizontal format and saved as a .jpeg, .png, or .gif. Maximum
file size is 150kb.

AD SPECIFICATIONS

DIGITAL AD REQUIREMENTS SENDING ADS VIA FTP
Digital file and contract proof: Must be clearly indicated Artwork may be uploaded to our FTP. To access, visit
as to issue, publication, and advertiser. HTTPS://GHCM.SYNCEDTOOL.COM/FILES/ and use

the case sensitive login information below. Upload all
FILE STORAGE

materials in a folder with your company name. Once
Digital files will be stored for a period of three months,

uploaded, please email your Client Services contact that
the files have been submitted.

instructions are received to return them. USERNAME: UPLOADS@GUERREROMEDIA.COM
PASSWORD: GH531256

after which they will be destroyed unless written

PRODUCTION CONTACT/MATERIALS

All advertising materials, questions regarding materials
and extensions, and related matters should be directed
to: clientservices@guerreromedia.com

FOR MORE INFORMATION, CONTACT MATT CHINNIS, (312) 878-9444, MATT@SYNC-MAGAZINE.COM



TERMS AND CONDITIONS

These terms and conditions constitute an agreement between you and Guerrero, LLC (“we", “us”, “our’
or any similar term) regarding Sync (“SYNC") and our products and services related thereto. The following
terms and conditions, together with any documents they incorporate by reference govern our products
and services, including, but not limited to, any content or advertisements in respect of SYNC. These
terms and conditions shall by this reference be incorporated into any written agreement between you
and us, and any such written agreement shall govern and control in the case of a direct conflict between
such written agreement and these terms and conditions.

Products & Services

1. The following items apply to all furnished advertising or content: (i) an accurate facsimile or electronic
version of any furnished advertising or content must be submitted to SYNC for review on or prior to the
dates established by SYNC for the applicable publication; (i) SYNC is not responsible for errors or omis-
sions in, or the production quality of, furnished advertising or content; and (iii) you shall be responsible
for any additional costs or expenses incurred by SYNC arising out of your failure to deliver furnished
advertising or content pursuant to SYNC's specifications or time requirements.

2. Print advertisements must be submitted in a format and with dimensions required by SYNC. If you do
not have a print advertisement prepared, SYNC will create one for you and may charge you an additional
fee. Each print advertisement will be displayed as determined by SYNC.

3. Digital advertisements (including, but not limited to, banner advertisements, e-newsletter advertise-
ments, etc.) must be submitted in a format and with dimensions required by SYNC. If you do not have a
digital advertisement prepared, SYNC will create one for you and may charge you an additional fee. Each
digital advertisement will be displayed as determined by SYNC. SYNC may have digital advertisements
from several parties. When more than one digital advertisement is under contract, they will be evenly and
fairly positioned from time to time as determined by SYNC.

4. Advertisements that simulate editorial content must be clearly defined and labeled “ADVERTISE-
MENT” and SYNC may, in its discretion, so label such copy.

5. Orders for advertising or content containing restrictions or specifying positions, facings, editorial ad-
jacencies or other requirements may be accepted and inserted, but such restrictions or specifications are
at SYNC's sole discretion.

6. In the event an order is placed by an agency on your behalf, each of you and such agency warrants
and represents that such agency has full right and authority to place such order on your behalf and that
all legal obligations arising out of the placement of the advertisement or content will be binding on both
you and the applicable agency. Any agreement made by an agency on your behalf will be binding on
you and such agency.

7. You may not use any space provided to you for advertising or content either directly or indirectly for
any business, organization, enterprise, product or service other than that for the purposes for which such
space is provided by SYNC, nor may you authorize any others to use such space in such manner.

8. You agree that any advertisements published may, at SYNC's sole option, be included in all forms of
media, whether now in existence or hereafter developed, in which any content (regardless of the form of
such media) containing the advertisement is published, reproduced, distributed, displayed, performed,
or transmitted, in whole or in part; provided, however, SYNC shall not be required to include (i) any
advertisement originally published in one form of media in any other form of media regardless of any
additional publication, reproduction, distribution, display, performance or transmission of the original
content containing or otherwise related to such advertisement, or (i) any advertisement originally pub-
lished with or in connection with any content in any additional publication, reproduction, distribution,
display, performance or transmission of such content. The copyright in any advertisement or content
created by SYNC is owned by SYNC, and may not be otherwise used by you or third parties without
SYNC's prior written consent.

9. In the event that your order includes products and/or placements created by SYNC (including, but not
limited to, any type of advertisement or content or the placement of same), you agree that the prepara-
tion and positioning of each will be in the sole discretion of SYNC. You shall remain liable for the full price
of your order in each of the following instances: (i) SYNC is unable to prepare or publish as a result of your
failure to comply with SYNC's specifications or time requirements, (ii) your failure to cancel the applicable
order in accordance with the cancellation requirements contained herein; and (iii) any delay with respect
to the release of the applicable particular issue or other content.

10. In the event that your order includes content (including, but not limited to, a feature, story, case study,
counsel connection, digital spotlight, early release, expertise spotlight, follow up story, online only story,
etc.), you agree to provide information and resources to SYNC on a timely basis in order to permit SYNC
to prepare the particular content in accordance with the order. The preparation and final approval of each
piece of content will be in the sole discretion of SYNC, and excessive revisions or rewrites of your content
will not be permitted. Content published may, at SYNC's sole option, be included in other publications
and in any form of media, in each case, whether now in existence or hereafter developed. The copyright
of all content is owned by SYNC, and such content may not be used by you or third parties without
SYNC's prior written consent. You agree to work with SYNC in good faith to establish the placement and

release date of your content. Notwithstanding the foregoing, the ultimate decision with respect to all
content, placement and release matters will be made by SYNC. SYNC reserves the right at its absolute
discretion, and at any time, to cancel or reject any content placement, whether or not the same has
already been acknowledged and/or previously published. You shall remain liable for the full price of your
order in each of the following instances: (i) SYNC is unable to prepare or publish your content as a result
of your failure to comply with SYNC's specifications or time requirements, including any of the timing or
other requirements with respect to any content scheduled for the future; (ii) your failure to cancel the
applicable order in accordance with the cancellation requirements contained herein; and (i) any delay
with respect to the release of the applicable particular issue or other content.

11. In the event your order includes a photoshoot, you agree to appear at the agreed upon place and
time for the photoshoot and to otherwise adhere to the instructions and requirements for the photoshoot.
If you are having a location shoot, please be aware that arrangements may have to be changed at the
last minute due to weather conditions (should this happen we will either move to another agreed location
on that day, or rebook for another time). In the event you fail to appear for the photoshoot on time or
otherwise fail to adhere to the instructions and requirements for the photoshoot, you will remain respon-
sible for the full price of the photoshoot. SYNC will endeavor to reschedule your photoshoot in the event
you provide SYNC at least three business days’ advance written notice of the need to reschedule, but no
guaranty is made by SYNC regarding its ability to reschedule your photoshoot and you remain responsi-
ble for the full price of the photoshoot. In the event SYNC is able to reschedule your photoshoot at your
request, SYNC may assess a rescheduling fee. All photos taken by our photographers (including by any
of our affiliates) remain the copyright of SYNC and as such reproduction of photographs by scanning,
photographing or other methods of copying are illegal. If you purchase a high resolution digital image
from us, then we will grant you re-production rights for your own use. SYNC, including its affiliates and
all staff and representatives related to photoshoots, is not liable or responsible in any way should you be
injured while at your photoshoot.

12. In the event your order includes the distribution of your article or other content, you agree that (i) you
are responsible for full payment of such content distribution services regardless of the number of times
your article or other content is viewed (and SYNC cannot guaranty the number of views), (i) SYNC may
use affiliates or agents to perform the content distribution services, (i) SYNC and its affiliates or agents
will have a perpetual, non-exclusive, royalty-free license to use all imagery produced in connection with
or otherwise related to your article or other content in order to perform content distribution services, and
(iv) SYNC must receive payment in full prior to performing the content distribution services, provided that
in the event services are performed by SYNC in its sole discretion prior to receiving payment in full, your
payment will be due 45 days from the date your order for such services is received by SYNC and if not re-
ceived by such date a twenty percent (20%) late payment fee will be charged on the outstanding balance.

13. In the event your order includes a digital pdf, a copy will be prepared by SYNC and provided to you
in digital format no later than one month after the original publication date. The digital format for such
article will be as determined by SYNC, and such article will remain “locked,” so any printing or reproduc-
tion rights with respect to such article will remain with SYNC.

14. In the event your order includes products or services not specifically set forth above, these terms and
conditions shall apply to such products and services along with any specific terms for such products and
services determined by us in writing.

General

1. SYNC reserves the right at its absolute discretion, and at any time, to cancel any order or reject any
advertisement or content, whether or not the same has already been acknowledged and/or previously
published. In the event of such cancellation or rejection by SYNC, advertising or content already run shall
be paid for at the rate that would apply if the entire order were published. In the event of your cancel-
lation of any portion of any order not in compliance with the terms hereof or failure to have published
the specified number of advertisements or content, or if at any time SYNC in its reasonable judgment
determines that you are not likely to publish the total amount of advertising or content specified in the
applicable order, any rate discount will be retroactively nullified and result in the standard rate utilized by
SYNC, which rate will be provided to you upon request. In such event, you must pay SYNC the difference
between the discounted rate provided to you and the standard rate within 30 days of invoice therefore
and you will thereafter pay for advertising or content based on the standard rates utilized by SYNC, which
rates will be provided to you upon request. Any merchandising program executed by SYNC in reliance
on advertising or content that is cancelled will be paid for by you at the fair market rate for such program
(including all costs and expenses incurred by SYNC).

2. You shall remain liable for the full order rate in each of the following instances: (i) SYNC is unable to
publish an advertisement or content as a result of your failure to comply with SYNC's specifications or
time requirements (in which case, SYNC shall not be required to run any generic or other advertisement or
content); (ii) your failure to cancel the applicable order in accordance with the cancellation requirements
contained herein (in which case, SYNC shall not be required to run any generic or other advertisement or
content); and (iii) the cancellation or termination of the applicable content (including, but not limited to,
the applicable feature story). If your order was dependent on canceled or terminated content (including,
but not limited to, advertisements that mention the featured client or company, partner connections,
digital pdfs, editorial side notes, expertise spotlights, integrated quotes, and sidebar quotes), you must
nominate someone at your company for us to feature or nominate someone from another company to

feature or you hereby authorize us to reformulate or otherwise adjust your order so that it may be used
with other content. You agree to work with SYNC in good faith to establish the placement and release
of your content or advertisement with respect to any order. Notwithstanding the foregoing, the ultimate
decision with respect to all content, placement and release matters will be made by SYNC.

3. Except as provided below or as otherwise expressly provided in these terms and conditions, payment
is due by the earlier of (i) the listed due date in the applicable order and (i) 45 days from the date your
order is received by SYNC. With respect to those orders requiring delivery by SYNC of a digital or tan-
gible product (including, but not limited to, custom covers, digital pdfs, digital spotlights, early release,
photoshoots, and additional print copies of SYNC), SYNC must receive payment in full prior to delivering
any such digital or tangible product. Notwithstanding anything to the contrary contained herein or the ap-
plicable order, in the event full payment is not received by SYNC on or prior to the due date as provided
in this subsection, interest will be charged on the outstanding balance at 2.0% per month.

4. Orders that contain rates that vary from the standard rates of SYNC shall not be binding on SYNC
unless approved in writing by an authorized officer of SYNC. In the event any discount rates are not
approved in writing by an authorized officer of SYNC, the standard rates shall apply to such order at the
discretion of SYNC.

5. An order will be deemed accepted by SYNC once SYNC commences performance of such order or
otherwise indicates in writing its acceptance of such order.

6. In no event shall SYNC's liability with respect to any order exceed the total amount paid to SYNC for
such order, including any liability resulting from the errors or omissions of SYNC. In no event shall SYNC
be liable for special, incidental, consequential or punitive damages.

7. All matters with respect to any order will be governed by the laws of the State of Illinois applicable
to contracts to be performed entirely therein. Any action brought by you against SYNC or any of its
affiliates must be brought in the state or federal courts in Chicago, lllinois; the parties hereby consent to
the jurisdiction of such courts.

8. You and your applicable representatives represent to SYNC that all materials, information, examples
or samples submitted to SYNC comply with all applicable laws and regulations and do not violate the
rights of, and are not harmful to, any person, corporation or other entity. As part of the consideration to
induce SYNC to undertake its obligations and perform its services with respect to your order, you and
your applicable representatives each agree jointly and severally to indemnify and save harmless SYNC,
and its affiliates, employees, owners and representatives, against all liability, loss, damage, and expense
of any nature, including attorneys’ fees and court costs, arising out of any actual or potential claims for
libel, invasion of privacy, copyright or trademark infringement and/or any other actual or potential claims
or suits that may arise out of SYNC's obligations and/or services with respect to your order.

9. You and your representatives agree to be jointly and severally liable for the payment of all amounts in
respect of your order. You authorize SYNC, at its election, to tender any invoice to you or your represen-
tatives, and such tender shall constitute due notice to you of the invoice and such manner of billing shall
in no way impair or limit the joint and several liability of you and your representatives. Payment by you
to your representative(s) shall not discharge your liability to SYNC. The rights of SYNC shall in no way be
affected by any dispute or claim between you and your representative(s).

10. An order may be cancelled by you or your representatives providing written notice of such cancella-
tion to SYNC no later than the 3rd day after your order is received by SYNC. In the event of any order can-
cellation, you and your representatives shall remain liable for the cost of any work performed or materials
purchased in respect of your order, including the cost of services, paper and/or printing.

11. You and your representatives agree to reimburse SYNC for its attorneys’ fees and costs in collecting
any unpaid amounts in respect of your order.

12. Except for rates agreed to in writing by you and SYNC, rates and units of space for each order shall
be at the standard rates utilized by SYNC on the date the applicable order is received by SYNC, which
rates will be provided to you upon request.

13. Any commissions charged by your representative are your sole obligation and liability.

14. SYNC has not made any representations to you or your representative(s) that are not contained here-
in. No addition or alteration to these terms and conditions shall be valid or enforceable unless expressly
agreed to in writing by SYNC. Unless expressly agreed to in writing by SYNC, no other terms or conditions
in contracts, orders, copy, instruction, or other documents furnished by or on behalf of you or your repre-
sentative(s) (regardless of when received by SYNC) will be binding on SYNC.

15. You agree not to hold SYNC or its affiliates responsible for any liability, loss, cost, claim, damage or
causes of action of any kind that you may suffer as a result of the transactions contemplated by your order,
including, but not limited to, loss resulting from service delays and incomplete or interrupted service,
regardless of cause or fault.
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